Project Summary

Canadian Agriculture
The Canadian agriculture industry continues to evolve as required by ongoing global drivers.  Farm output margins continue to decline, which has led to an ongoing trend from traditional family farms to larger, purely commercial farms.  Data available from Statistics Canada indicates that 8% of Canadian farms account for over 60% of all Canadian farm revenues.  
Nonetheless, the farm industry remains as a large number small to medium sized enterprises across the entire country, each being an individual customer, which poses a marketing challenge for farm input suppliers.  Therefore, the single most important aspect of a supplier is local distribution and product availability (feed, tools, etc) as exemplified by the success of various farm cooperatives throughout the country.
Report included recommendations for advertising, target markets, required product line, level of investment, expected sales growth, and expected return on investment.
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